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How Are You Doing
 With Your Goals?
 4
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Blogger Outreach
 How Bloggers Work:
 • Product Review
 • Product Giveaway
 • Coupon / discount for readers
 Can use 2 or 3 of these at the same time
 For example, product review plus giveaway of a product
 Coupon / discount is usually 25%, up to 40%
 Many are free – your expense is the cost of the product +
 shipping
 99% of the time you will NOT get the product back

Page 6
                        

Finding Blogs
 Google
 • Top my niche blogs
 • Most popular my niche blogs in Houston
 • PR friendly my niche blogs
 • Product giveaway my niche blogs
 Blog Directories: http://www.searchenginejournal.com/20-essential-
 blog-directories-to-submit-your-blog-to/
 Independent Fashion Bloggers: http://heartifb.com/
 Blog Lovin’: http://www.bloglovin.com/
 http://www.searchenginejournal.com/20-essential-blog-directories-to-submit-your-blog-to/
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 http://www.searchenginejournal.com/20-essential-blog-directories-to-submit-your-blog-to/
 http://www.searchenginejournal.com/20-essential-blog-directories-to-submit-your-blog-to/
 http://www.searchenginejournal.com/20-essential-blog-directories-to-submit-your-blog-to/
 http://www.searchenginejournal.com/20-essential-blog-directories-to-submit-your-blog-to/
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 http://www.searchenginejournal.com/20-essential-blog-directories-to-submit-your-blog-to/
 http://heartifb.com/
 http://heartifb.com/
 http://www.bloglovin.com/
 http://www.bloglovin.com/
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Example
 My product would be great for travel blogs and articles
 about travel. My Google search
 • Top travel blogs
 • Top travel on a budget blogs
 • Travel writers
 • Check the “related searches”
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Finding Blogs Twitter search, Instagram search
 http://www.searchenginejournal.com/20-
 essential-blog-directories-to-submit-your-
 blog-to/
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Finding Blogs
 • Buy a list and curate it to make your own list
 www.weconnectfashion.com
 • Consider something like Get Media Happy – a
 membership gets you exposure and access to media
 http://bit.ly/getmediahappyFBA
 http://www.weconnectfashion.com/
 http://bit.ly/getmediahappyFBA
 http://bit.ly/getmediahappyFBA
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Blogger Outreach • No mass emails!
 • No emails that look like you just cut and pasted the
 bloggers name in it
 • If you want a blogger to take notice, be personal and
 authentic
 • A REAL, thoughtful email to the blogger that’s actually
 friendly
 • Keep it BRIEF! We’re all busy
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Blogger Outreach • Connect on Twitter / Instagram before you email a
 blogger
 • Comment on their Tweets, connect
 • Comment on their blog posts – when you have
 something of value to add
 • OK to put your link in the “from”, not in the body of a
 blog comment (too spammy)
 • It’s the same as connecting with retailers – get in their
 world, get to be “buddies” before the pitch
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Blogger Outreach
 “Build a relationship with the blogger. You might
 consider emailing the blogger and simply offering
 something of help. Don’t pitch your product at first. If
 your very first email is simply a pitch, it is like a
 blogger’s version of speed-dating. Take the time to
 just introduce yourself and offer something of
 assistance.”
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Blogger Outreach
 • It’s OK to pitch a story idea (they won’t be
 offended)
 • You MUST read their blog to see what they usually
 cover
 • Offer help, information, VALUE to the blog
 • Give more than you ask for
 • Check who their audience is
 • Are they engaged? Shares, likes, and comments?
 • Can check their Alexa.com ranking
 • Do not just send a product without emailing first

Page 14
                        

Example from http://doktorspinn.com
 Pitch Examples
 http://doktorspinn.com/
 http://doktorspinn.com/
 http://doktorspinn.com/
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Pitch Examples
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Pitch Examples
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Pitch Examples
 Suggested changes: Do NOT use all caps, where is CTA? (what do you want the blogger to do next?) One big block of text, link to
 product, what’s the hook?
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Dear Margaret,
 I loved your article about
 http://www.treehugger.com/
 http://www.treehugger.com/
 http://www.treehugger.com/
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Jane’s Perfect Pitch Email #1 Subject Line: Saw your sunscreen article and had a thought…
 Dear Margaret,
 I saw your article about 80% of sunscreens are ineffective. I especially liked
 the part about the “Hall of Shame”.
 Sun protection is a huge issue these days and it’s the reason I started my
 company making _________________ products for kids. My vision is for parents
 and kids to be able to play outside worry-free….. WHY MY PRODUCT IS
 DIFFERENT….
 You can check out the my sun protective clothing here, read our story here.
 Do you think this is something our readers would be interested in? Let me
 know what you think!
 Sincerely,
 Name
 Contact Info
 Twitter Handle
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Jane’s Perfect Pitch Email #2 Subject Line: Are you looking for products for back-to-school?
 Dear Margaret,
 Back-to-school will be here before you know it and I noticed that last year
 saw last year you had some great tips and ideas for back-to-school. Perhaps
 my __________ product would make a good story about ______________
 (something you think makes sense for that blog). It’s OK to give story ideas
 and I know some designers are worried about offending the blogger with this
 but I think it makes their job easier.
 Photos of the product are here and background on us is here.
 What do you think?
 Sincerely,
 Name
 Contact Info
 Twitter Handle
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Get an Influencer’s Attention Great Article:
 http://www.techipedia.com/2010/influencer-attention/
 http://www.techipedia.com/2010/influencer-attention/
 http://www.techipedia.com/2010/influencer-attention/
 http://www.techipedia.com/2010/influencer-attention/
 http://www.techipedia.com/2010/influencer-attention/
 http://www.techipedia.com/2010/influencer-attention/
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 Handout
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Your Assignment
 23
 1. Make a list of 5 – 10 bloggers you want to reach
 2. Connect on the Gram / Twitter 3 times this week
 3. 2 - 3 more times next week
 4. Meanwhile craft your emails – what’s your angle?
 5. Draft the email pitches but don’t send them yet
 6. After a few weeks of connecting, BAM!
 7. Follow-up 1 week later. Don’t “scold” them for not
 responding
 8. None of this stuff!! “I sent you and email about
 __________. Did you get it? Please advise.”
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